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person
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person
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Hornisch, 
22 years
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Social project 
in Saniob

Exhibition design "Im 
Fluss"; elective: Wach-

aulabor

Aupair & Language 
School (C1) in Ireland

Service at "McDonalds"

Summer Job at 
"McDonalds"

Marginal employ-
ment at "Papa Luigi" 

(ice cart)

Internship at 
"Stiftung für Wirt-
schaftsbildung"

Freelancer for "Stiftung 
für Wirtschaftsbildung"

LinkedIn

https://www.linkedin.com/in/hannah-hornisch-a0953a209/
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2021

Information Design & Poster Design

The aim of this project was to collect 26 
objects of the same typology and to por-
tray and compare them on the basis of 
their characteristics. 
I chose herbs and analysed, documen-
ted and depicted them from different 
perspectives. The first poster shows the 
location and the soil requirements of the 
chosen herbs. On the second poster  
one can see the lenght of the leaves on 
the basis of the herbs’ outlines. The  
third poster visualizes the harvest season 
of each herb in a diagram. 

HERBPOSTERS

back to contents



Behance

Themes

Standort & Bodenanspruch (location & soil 
requirements)
Blätterlänge (length of the leaves)
Erntezeit (harvest season)

Format

420 mm x 594 mm (A2)

Typography

Headline

Univers light
Univers light oblique

Body text

Univers light
Univers light oblique

Programs

Microsoft Excel
Adobe Photoshop
Adobe Illustrator
Adobe Indesign

Herbs

Brennnessel  (stinging nettle)
Basilikum   (basil)
Giersch   (goutweed)
Beinwell   (comfrey)
Blutampfer   (blood sorrel)
Kapuzinerkresse  (nasturtium)
Frauenmantel  (lady’s mantle)
Gänseblümchen  (common daisy)
Kamille   (camomile)
Koriander   (coriander)
Malve   (mallow)
Sauerampfer  (sorrel)
Lavendel   (lavender)

Liebstöckel   (lovage)
Rotklee   (red clover)
Löwenzahn   (dandelion)
Melisse   (balm)
Oregano   (oregano)
Petersilie   (parsley)
Schafgarbe   (yarrow)
Rosmarin   (rosemary)
Salbei   (sage)
Schnittlauch  (chives)
Thymian   (thyme)
Spitzwegerich  (ribwort)
Zitronenmelisse  (lemon balm)

Color Palette
IN

FO
S

https://www.behance.net/gallery/166315847/26-Kraeuter


Blutampfer

B
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1 Melisse
2 Petersilie
3 Giersch
4 Blutampfer
5 Sauerampfer
6 Liebstöckel
7 Spitzwegerich
8 Brennnessel
9 Kapuzinerkresse
10 Frauenmantel
11 Beinwell
12 Koriander
13 Löwenzahn
14 Kamille
15 Schnittlauch
16 Rotklee
17 Basilikum
18 Scharfgarbe
19 Oregano
20 Thymian
21 Salbei
22 Zitronenmelisse
23 Gänseblümchen
24 Malve
25 Lavendel
26 Rosmarin

sonnig bis vollsonnig

sonnig

halbschattig bis sonnig

schattig

sehr sandiger Boden

sandiger Boden

feuchter Boden

sehr feuchter Boden

Nr.    Kraut
1 Gänseblümchen
2 Petersilie
3 Oregano
4 Koriander
5 Rosmarin
6 Lavendel
7 Kamille
8 Malve
9 Thymian
10 Basilikum
11 Kapuzinerkresse
12 Rotklee
13 Melisse
14 Zitronenmelisse
15 Frauenmantel
16 Salbei
17 Liebstöckel
18 Scharfgarbe
19 Giersch
20 Blutampfer
21 Brennnessel
22 Sauerampfer
23 Beinwell
24 Schnittlauch
25 Löwenzahn
26 Spitzwegerich

cm
2,7
3,3
3,4
3,7
3,8

4
4,2
4,3

5
5
5

5,2
5,4
5,5

6
6,2
6,7
7,8
8,4
8,8

10,6
12,7
14,2
15,4
16,8

20

Poster 1

Poster 3

Poster 2
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“Standort & Boden- 
anspruch” (location & 
soil requirements)

Poster number one deals with 
the themes location and soil. It 
depicts a typical herb spiral. The 
herbs are arranange according 
to their appropriate location and 
soil requirements. On the bot-
tom there are herbs which need 
shadow and moist soil, while 
the herbs inside prefer sun and 
dry soil.P

O
ST
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 1



“Blätterlänge” 
(length of the leaves)

This poster shows the herbs ar-
ranged according to the length 
of their leaves. On the bottom 
right corner is the herb with the 
shortes leaf and on the top right 
corner the one with the longest 
leaf. The small white arrows on 
the edges indicate the viewing 
direction in each of the rows.P
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“Erntezeit” 
(harvest season)

This poster shows the harvest 
season of the chosen herbs. The 
herbs are portrayed by lines, 
which extend from the starting 
month of the harvest to the 
ending month. The lenght of the 
lines shows the duration of the 
harvest season.P

O
ST

E
R

 3
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This magazine deals with the movie “The Curious 
Case of Benjamin Button”. At the start of the project 
I analysed the film, searched for articles containing 
the themes of the movie, made a flatplan and col-
lected ideas for infographics. The second step was 
to choose a fitting font, in my case “Freight Text Pro” 
from Joshua Darden and “Obviously” from James 
Edmondson. After that I decided which type area, 
grid and layout I wanted to use. The last steps were 
to find colours convenient to the design, to create 
infographics and to adjust them to the layout.

2022

Editorial Design & Information Design

THE MOVIE MAGAZINE

back to contents



Behance

Color Palette

Typography

Headline

Obviously light
Obviously medium

Body text

Freight Text Pro Book
Freight Text Pro Semi-
bold

Programs

Microsoft Excel
Raw Graphs
Adobe Illustrator
Adobe Indesign

Themes

Analysis
Time
Butterfly effect
Age & Identiy
Interview

Format

200 mm × 280 mm

Infographics

Timeline
Locations
Key scene
Characters & their age

Special effects
Colour palette
Symbols
Review

Sociogram
Symbols
Scenes
Recurring quotes

Data & Sources

Numbers for infographics: 
collected & analyzied by me
Texts: BBC, npr, American 
Scientist, Science Focus, 
World Birds, Empire

IN
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S

https://www.behance.net/gallery/178447533/The-Movie-Magazine


Colour  
inspiration

Layout  
inspiration

Flatplan

Sketches

Cover sketch

Text list

Katrin Schacke 
“Die Kunst ein 
kreatives Leben 
zu führen“

Sirid Wils  
“Sequence  
Magazine  
Redesign“

Sidney Lim 
“Estd 1999: 
An Academic 
Report“
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12 × 14
(& 8 × 6)

8

12
Author & 
Date

Teaser

Punctation 
mark

Article & 
Pullout 
quotes

Headline
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The cover shows a so called “matryoshka”, a russian souvenir. It is a set of painted wooden dolls 
of decreasing sizes one hidden inside another. The biggest doll is typically an old person, while the 
smallest, innermost doll is a baby. I used this principle and applied it to the movie, which tells the 
story of Benjamin Button who is born as an old man and ages backwards so that at the end of his life 
he is a baby. On the cover the dolls are in reverse. Each doll represents Button at a different age, the 
biggest doll is the youngest and the smallest one is Benjamin as an old man.
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This is the timeline of the entire film with all the 83 scenes. The lines connect the current scene with 
a circle, which represents a certain location. On the timeline one can see the length of the current 
scene. The size of the circles shows the lenght of time the location was shown during the movie. The 
aim of this infographic is to show not only the diversity of the places the film is set in but also to 
point out that certain locations don’t take up a long period of time but instead appear more frequently.
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Here you can see the key scene where Fincher presents the Butterfly effect. The scene starts at the 
top on the right and ends at the bottom on the left. First we see a woman leaving her appartment and 
waiting for a taxi which leaves. After she gets in the next taxi they have to stop for a man crossing 
the street. He had left for work later than normally because he forgot to set his alarm. Later the driver 
waits outside a botique for the woman to pick up a package. Then the taxi is blocked by a delivery 
truck. After that Daisy and her friend come out of the theater and the taxi hits Daisy.
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This sociogram shows the different types of relationships the main character Benjamin has with all 
the supporting actors in the film. Each colored circle represents a relationship category. The lines 
show not only the dynamic of the relationships but also the lenght. The dashed lines are additional 
in case the relationship isn‘t actually that long.
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THE WATERCYCLE PROJECT
 Information Design & Datavisualization

2022 The aim of this project was to not only design a mo-
del for the watercycle but also to inform about the 
three chosen waterbasins, especially the Danube 
basin and its characteristics. We worked together 
with the “International Institute for Applied Systems 
Analysis”, short IIASA. Mikhail Smilovic gave us the 
data we needed and explained the important topics, 
features of the watercycle and the basins and all the 
information we needed to start to calculate, under- 
stand and arrange the data and make visualizations 
and maps.

back to contents



Behance

Color Palette

Typography

Headline

Univers Roman
Univers Extended

Body text 

Univers Bold

Programs

Microsoft Excel
RawGraphs
QGIS
Adobe Illustrator
Adobe Indesign

Information levels

Infographics 

Meta level:
 The Danube Basin
Macro level: 
The Salzach Basin

Worldmap
Danube basin map
Salzach basin map
Salzach micromaps
Length, source, mouth, 
elecation difference

Format

289 mm × 380 mm (Tabloid)

Meso level: 
The Watercycle
Micro level: 
The Salzach Basin

Area & population
Watercycle
Comparisons
Rain & discharge
Storage & ground-
water

Data & Sources

IASSA: 
„International Institute for 
Applied Systems Analysis“
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https://www.behance.net/gallery/165741283/The-Danube-Basin-Watercycle-Project
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Inspiration

Sketches

Calculations

National 
Geographics 

“World of 
Rivers“

National Geographics 
“Lives Still at Risk“

Darjan Hil, 
Nicole Lachen-
meier “Visuali-
zing Complexity“

Amanda Buck 
“How the Reces-
sion Changed Us“

Nicholas Felton 
“Annual Report“

Laboratory 
Basel  

“Icelandic 
Lessons“

km2 km3/year/basin km3/year/basin km3/year/basin km3/year/basin
OBJECTID Name Region HYBAS_ID Land_area Rain Snowfall Evapotranspiration Discharge

1 Dogu Akdeniz(?) Europe 2030000010 328 693,0 163,5 11,5 114,5 138,9
2 Kizilirmak Europe 2030003440 350 380,0 185,2 42,4 144,6 241,6
3 Kuban Europe 2030005690 105 556,0 69,2 17,3 50,6 224,3
4 Don Europe 2030006590 437 678,0 174,0 67,6 163,8 1 320,3
5 Dnieper Europe 2030006600 75 451,0 30,1 5,9 27,7 234,8
6 Dnjepro Europe 2030007930 509 819,0 270,3 75,5 255,1 2 063,8
7 Dnjestr Europe 2030007940 162 948,0 85,3 17,7 76,7 283,6
8 Danube Europe 2030008490 795 318,0 576,0 95,5 443,2 7 501,0
9 Maritsa Europe 2030008500 28 146,0 14,1 1,3 11,6 231,0

10 Vardar Europe 2030009230 293 802,0 228,2 23,1 146,6 242,4
11 Po Europe 2030012730 166 675,0 130,4 20,2 82,3 348,6
12 Tiber Europe 2030014550 86 470,0 74,7 1,5 45,7 55,5
13 Garonne Europe 2030016230 310 600,0 227,1 16,7 154,5 553,8
14 Tajo Europe 2030018240 401 163,0 284,8 5,2 197,0 420,1
15 Rhein Europe 2030020320 832 973,0 716,2 40,5 459,6 2 549,1
16 Kattegat (?) Europe 2030024230 76 317,0 54,5 2,9 31,6 38,8
17  Daugava (Duna) Europe 2030026030 691 711,0 433,3 93,7 346,0 1 623,6
18 Neva Europe 2030028220 524 673,0 266,5 119,5 246,2 1 870,2
19 Indalsälv Europe 2030030090 476 117,0 222,6 120,3 208,0 842,5
20 Glomma Europe 2030033480 241 416,0 217,7 97,9 86,4 571,8
21 Kemijok Europe 2030037990 334 466,0 116,5 89,7 109,5 348,3
22 Dwina Europe 2030041390 984 442,0 381,7 284,5 399,7 4 276,5
23 Keritis Europe 2030045150 21 105,0 7,3 0,0 3,9 4,9
24 Sicily Europe 2030046500 26 323,0 15,3 0,0 10,2 7,2
25 Europe 2030047500 33 397,0 22,2 0,2 14,5 10,0
27 Trent Europe 2030048790 232 575,0 215,1 8,0 92,5 226,6
28 Shannon Europe 2030054200 85 561,0 99,1 0,6 36,6 126,0
30 Snoderan Europe 2030056770 3 306,0 0,9 0,1 0,9 0,1
31 Europe 2030057170 101 855,0 79,5 42,6 15,0 203,2
35 Europe 2030059510 61 158,0 4,6 20,7 1,1 0,8
37 Europe 2030062920 79 657,0 9,6 18,2 3,3 37,4
38 Atrek Europe 2030065840 688 192,0 105,7 20,4 124,1 307,4
39 Ural/Zhem(?) Europe 2030066850 737 129,0 133,2 78,2 134,6 1 081,6
40 Wolga Europe 2030068680 1 404 137,0 595,6 322,5 596,1 16 109,1
41 Kura Europe 2030068690 553 966,0 215,3 57,7 207,2 439,0
42 Europe 2030071190 343 513,0 59,1 0,5 40,6 81,9
43 Shatt Al Arab Europe 2030073570 935 570,0 262,4 32,5 239,1 1 408,8
44 Europe 2030073580 330 023,0 20,7 0,0 16,4 30,0
45 Europe 2030078740 554 002,0 49,2 0,0 44,6 22,7

UNIT



FL
AT

P
LA

N



M
ET

A
 L

E
V

E
L

On the world map one can see the Danube Basin, which is located in Europe, the Nile 
Basin in Africa and the Krishna Basin in Asia. They do not only differ in terms of the 
continents they are on but also in a lot of other contexts like climate, wateruse, popu-
lation, area, length and elevation of the rivers, the share of forest, urban and irrigated 
areas and at last also the amount of rain, snow, discharge and evaporation.

Mockupworld



The challenge of the macro level was definitely the map of the Danube Basin, since there is so much to 
show. I decided to write the names of the countries the basin contains in the map and to put  the tributaries 
and the cities in the legend, so that the viewer is not overwhelmed by too much text. I also wanted to put  
the focus on the Danube basin and therefore chose the color orange. The idea for the grid came at our ex-
cursion to the IIASA in Laxenburg, because a lot of scientists talked about a grid system they use.  M
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Freepik



For the meso map I used the same color code and the same labeling for the main rivers, the borders and 
the cities, in this case only Salzburg. For the smaller rivers I chose a different color of blue and hatched 
lines, since this made them differ from the larger ones. The other three maps where quite interesting to 
make. There I only show the basin area, the main rivers and the Salzach River. I wanted to put the focus on 
the Basin and especially on the main themes cropland, forest and built-up in the year 2019. M
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Freepik



The micro level shows a lot of different visualizations. On the top there is the watercycle of the year 2001 
with all the water that comes in on the left and all the water that goes out on the right. You can see the 
share of snow and rain each month but also the share of discharge and evapotranspiration. Below there  
is a visualization which compares the two years 2001 and 2002 and shows the amount of water coming in 
and out. Below one can see these two compared again but there on the basis of the overall water amount.M
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Freepik



Micro maps are zoomed-in maps, which show certain numbers through the color and 
the size of symbols. On top there is a map of the three parts I chose. The second one 
shows the rain, discharge and total evapotranspiration of September 2002. The dark 
blue dots represent the rain and are the most permanent, which means that in this 
month and area more water got in through rain, than got out through discharge.M
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Mockupworld



Category: Science and Research
Recommendations: The Water Cycle Project – Univ.-
Prof. Enrico Bravi, DA MA (New Design University)

https://www.iiidaward.net/science-and-research
The Watercycle Project

 Watercycle
IID
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https://www.iiidaward.net/science-and-research
https://static1.squarespace.com/static/638e1f36b2922c5aedf5ef8d/t/646bb7cf02136e492756308d/1684781015099/SCI-R-Bravi-TWCP.pdf
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THE UNSINKABLE SHIP
 Editorial Design & Information Design

2023 This project deals with the sinking of the RMS Titanic 
in a primarily analytical way. The main aim was to 
create levels, which show the topic from different 
perspectives. On the first level a variety of neutral 
information is conveyed through visualizations, 
diagrams and texts, while on the second level, 
quotes and profiles from Titanic passengers give 
a personal insight into the topic. On a further level, 
personal reports are combined with detailed info-
graphics. The colors stand for the respective class  
on the ship. Yellow represents the first class, orange 
the second, brown the third and turquoise shows 
the crew members. A light green is used for all the 
other elements.

back to contents



Color Palette

Typography

Headline

Utopia Semibold

Body text

Utopia Regular
Utopia Italic
Utopia Bold

Programs

Microsoft Excel
QGIS
Adobe Photoshop
Adobe Illustrator
Adobe Indesign

Content Dataset

Construction & Design
Deckplan & Rooms
Size of the Titanic
The passengers
The survivors

Encyclopedia Titanica; 
Titanic Facts—The Life 
and Loss of the RMS 
Titanic in Numbers

FormatPrint

289 mm × 380 mm (Tabloid)Newspaperclub
Paper: Digital Tabloid, 55gsm 
improved

The Edwardian Era
Days on board
The collision
The sinking
The Lifeboats
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Sketches & notes

Timetable

Flatplan

Research books

Titanic  
Belfast 
2020

Francesco 
Franchi 

“Intelligence 
in lifestyle“

Jenna 
Ledawn  

“Life and 
Literature“

Mike Smith 
“The Well 
Book”

Francesco Franchi 
“Intelligence in 
lifestyle“



Infos & numbers

Texts & 
Infographics

Quotes & personal  
descriptions
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14,5

15

15 × 12

15

20

 10 × 5
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The left page shows a map with the intended and the actual course of the Titanic, as well as the starting point 
Belfast, the three stopping points Southampton, Cherbourg and Queenstown and the planned destination New 
York. On the right page there is an explanantion of the layout, the key for the entire newspaper and a list of con-
tents containing the themes, the articles, the infographics and the passengers who are presented. The people in 
colour are the ones who survived, while the ones shown in black and white went down with the ship. 
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On this spread one can take a closer look at the profile of the Titanic. The different rooms and areas of the ship 
are displayed in specific colors. Each color shows which class was allowed to stay in this area. It is not difficult 
to see that the 1st-class (yellow) had the most space available. The top part of the page shows the number of 
decks, a timeline of the process, information about the construction of the ship, the number of bulkheads and 
water ballast tanks, as well as an infographic explaining how the engine works. 
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Page 6 and 7 show the D-Deck, also known as the Saloon Deck. Next to the 2nd-class dining saloon, the 1st & 
2nd-class pantry, the 1st-class galley and pantry, the 1st-class dining saloon, the 1st-class reception room the 
reader can also find the 3rd-class promenade, the firemen‘s rooms and staterooms. The top part displays rooms 
in greater detail, gives information about prices, accommodations, used and unused space, the number of berths 
and the seats and size of the dining saloons. On the left there are passenger‘s quotes about the rooms on the ship.
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The main theme of this spread is the size of the Titanic. The ship is as long as 5 4/5 commercial planes, 22 busses 
or 59 cars, as wide as 2/3 of a commercial plan, 2 1/2 busses or 6 4/5 cars and as high as a 16-story building. The 
sector above compares the Titanic to the Lusitania, one of its main rivals and to the Symphony of the Seas, one 
of the biggest cruise ships nowadays. The reader is also informed about the Harland & Wolff workers and the speed 
of the Titanic. On the left one can find a quote from Captain Edward Smith.
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The pages 10 and 11 portray an infographic about all the passengers onboard the Titanic divided in seven age 
groups. The colours show in which class the person travelled, while the people shown in darker colours survived 
the sinking, the ones in lighter colours were victims. Here the reader can see that most passengers were bet-
ween the age of 20 and 29 years old and that most of the victims were found among the crew members and third-
class passengers. The map shows the pickup points with the amounts of the boarding passengers.
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This spread shows all the Titanic survivors, sorted alphabetically. Yellow colored photos show 1st-class passengers, 
orange colored ones 2nd-class passengers, red colored ones 3rd-class passengers and the turquoise photographs 
portray all crew members who survived the disaster. On each page there are also colored rectangles without a 
photograph of the person. This is because there was not a photo of every Titanic survivor. 
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The theme of these two pages is the Edwardian Era. The illustrations portray typical clothing at this time and on 
the top page a timeline shows all the important events that happened between years 1901 and 1912. On the right 
the reader can find this quote: "It seems to me that the disaster about to occur was the event that not only made 
the world rub its eyes and awake but woke it with a start keeping it moving at a rapidly accelerating pace ever 
since with less and less peace, satisfaction and happiness. To my mind, the world of today awoke April 15th, 1912.”
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Here the supply of food on the ship is portrayed on two scales. While the coffee packages on the top left were the 
lightest, the potatoes on the right were the heaviest item on the ship. Under each item one can find the weight in 
pounds and kilograms and the quantity. Above there are illustrations of typical breakfast and dinner meals and 
one can find the dinner menu of each of the three classes. 
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This spread shows the Titanic's collision with the iceberg, which was said to be 274 meters high and 122 meters 
long. In the text Olaus Abelseth, a 3rd-class survivor tells the occurring events from his point of view. The page 
also deals with the number of icebergs born each year along the coast of Greenland and the amount of water the 
Titanic took on after the collision. There is also a visual showing how the ship strikes the iceberg and how the 
water got in and a timeline that shows what happened after the iceberg was spotted. 
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The pages 10 and 11 depict an infographic about the sinking of the Titanic. At 11:40 p.m the ship strikes the ice-
berg. After that water gets in through the damaged areas and six bulkheads are flooded. Two and a half hours 
later the stern rises out of water and only a few minutes later the the ship breaks into to pieces. At 2:18 a.m. the 
bow continues to sink, th stern rises higher out. Two minutes later the ship finally disappears into the sea. Both 
the stern and the bow section needed between five and ten minutes to reach the bottom.
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The left page shows photographs of the 1st-class lounge, the 1st-class dining room, the reading and writing room, 
the Café Parisien, as well as of the Titanic, the Captain, the lifeboats and the icy waters before the disaster. On the 
right side there are only photographs after the sinking of the Titanic. One photo shows a newspaper boy selling 
copies of the Evening News, another shows a crowd of people awaiting the Titanic survivors in New York. Three 
photos portray the lifeboats filled with people, while one shows them hanging from the side of the Carpathia. 
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The last page shows the lifeboats, their capacity and also the 
distribution of passengers. Each colored circle shows an oc-
cupied seat, while the white circles show unoccupied seats. 
Most of the boats left the Titanic only half full.













CUSTOMER PROJECTS
Editorial Design, Branding, Concept development, Illustrations

2022–2023 In the summer of 2022 I did a 6-week internship at 
the “Stiftung für Wirtschaftsbildung” in Vienna. They 
are a foundation which aims to bring realistic and 
responsible economic education to schools. In 
my time there I designed informational flyers and 
inventations, came up with a concept and a layout 
for a report on effectiveness and created a lot of 
illustrations, graphics and diagrams for educational 
material. I am really grateful for the experience and 
was warmly welcomed into the team. Even now, 
a year after my internship, I am still working with 
them, making graphics or illustrations. 
Reference: +43 664 4011442; simone.weinbacher-
traun@stiftung-wirtschaftsbildung.at
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Color Palette

Typography

Headline

Lexend medium

Body text

Lexend regular
Lexend medium
Lexend semibold

Programs

Microsoft Word
QGIS
Adobe Photoshop
Adobe Illustrator
Adobe Indesign

Content
Dataset

Report on effectiveness
Stationery
2-Pager “Offers”
Flyer Brief Overview

Stiftung für Wirtschafts-
bildung
(design guidelines 
were already present)

Invitation
Flyer “Offers”
IllustrationsIN
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Website Stiftung

https://stiftung-wirtschaftsbildung.at/
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SKETCHBOOK
Sketches, Illustrations, Art

2020–2023
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Thank you for your time!
I'm looking forward to hearing 

from you!

Yours,
Hannah
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Email: hannah.hornisch2501@gmail.com

Number: +43 650 9863110

Instagram: hanns_designs

Behance: Hannah Hornisch

LinkedIn: Hannah Hornisch
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https://www.instagram.com/hanns_designs/
https://www.behance.net/hannahhornisch
https://www.linkedin.com/in/hannah-hornisch-a0953a209/

